
How to Tell a Story That Makes 
Journalists Want to Feature You



Why do YOU need publicity?



1. It speeds up the sales cycle



2. It lets you charge higher prices



3. It helps you attract opportunities



Not all media is created equal…







What do you need to know 
before getting started?



It’s not about you



You need to demonstrate expertise



PR is only part of the equation



Avoid these 3 Dangerous 
PR mistakes…



1. Misrepresenting anything







2. Automating follow up



3. Oƴering to pay journalists



Follow these 5 steps instead
to get featured in the media…



1. Build a personal brand







i’M tHe BeSt!!!





Tell a story









2. Control the search results
(Traditional + AI)





















● 60% of search users received an AI summary in their results
  
https://www.pewresearch.org/data-labs/2025/05/23/what-web-browsing-data-tells-us-about-how-ai-appears-onli
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● 37% of consumers start searches with AI instead of Google

  https://searchengineland.com/consumers-start-searches-ai-not-google-study-467159



● 60% of search users received an AI summary in their results
  
https://www.pewresearch.org/data-labs/2025/05/23/what-web-browsing-data-tells-us-about-how-ai-appears-onli

ne
● 37% of consumers start searches with AI instead of Google

  https://searchengineland.com/consumers-start-searches-ai-not-google-study-467159

● AI results are more trusted than paid ads
  
https://www.forbes.com/sites/rogerdooley/2025/03/10/ai-search-results-more-trusted-than-ads-what-cmos-need

-to-know









Your own website



Social media



Tier one media



Tier one media
● Press releases



Tier one media
● Press releases ● Organic features



Websites that LLMs train on



3. Build your media list



Size doesn’t matter 
(For real this time! )

















Grab their attention 
(Not like that! Grab their *attention* you weirdo!)





4. Pitch your story to journalists



Grab their attention 
 



Open with a startling statistic



Expand with your impact statement



Explain why you are the 
right expert for them to feature



Leverage your hero's journey story



Close with a call to action



Keep it short



Break it into bite size chunks



Write your subject line



5. Leverage your publicity



You’re already an expert, 
so don’t you deserve to be 
recognized as one?



Ready to get featured in the media?

SpartanMedia.com/presentation

Download this presentation & resources:

1. Slide deck from this presentation
2. Personal Brand Guide
3. PR Strategy Workbook
4. Identifying Real vs. Fake Media Outlets Guide
5. Respond Like a PR Pro Workbook
6. Getting Cited in AI Tools Guide


